About the Advocacy Toolkit

Islam is based on the principles of collectiveness not the individuality. We are
disseminating awareness regarding the Islamic finance and interest free world. For
the betterment of world this subject of interest free society is the basic need. IIFII
is going advocating the case of Islamic finance for all and we need the world to
help us out to deliver our
message across the board. The
Advocacy Toolkit stems from
this,
systematizing
and
coordinating both internal and
external advocacy expertise, as
well developing a few innovative
approaches. The Toolkit provides
a set of practical tools to help IIFII
staff and advocates in the
development and management
of their advocacy work for Islamic
finance.

Who is this Toolkit for?

The Advocacy Toolkit is applicable for all levels of the organization, Individuals and
entities as a resource for building a structured approach for sustained advocacy in
the field of Islamic economic system. The tools are particularly relevant for IIFII
country offices and chapters, but its content will also be valuable to anyone who
wants to expand their understanding of the Islamic Finance approach to advocacy
and how this approach is applied.

What can you learn from this Toolkit?

The Advocacy Toolkit provides awareness for Islamic finance for all. The heart of
the Toolkit provides detailed steps, guidance and tools for developing and
implementing an advocacy strategy. The Toolkit also outlines areas that can help
strengthen the need for Islamic finance practices in our society through advocacy,
and covers several crosscutting aspects of advocacy including monitoring and
evaluating advocacy, managing knowledge in advocacy, building relationships and
securing partnerships for advocacy, and working in corporate world for Islamic
Finance Growth.

Special focuses examine a variety of specific topics, including Islamic Banking and
Finance theories and conducting advocacy for IIFII for interest free society.

Tools for Individuals

Individual are great sources of spreading the
word of mouth. Word of mouth is the most
powerful tool in modern era and key to
success. Individual can advocate on behalf of
our organization and work for the well-being
of society on the subject of interest free
society and Islamic way of financing.
Individual who are currently in their
professional life can spread awareness
regarding Islamic finance in their organization
to other sub ordinates. Individual can also
work for the IIFII within their communities.

Communicate and Engage

Anyone who thinks have what it takes to represent IIFII for the sake of

disseminating information regarding Islamic finance can be a part of IIFII Family.
You can communicate with others by engaging them for the prosperity of society.

Awareness among Family & Friends:

The first and foremost thing when you will be advocating IIFII is that you start
from your own territory it means your most close family and friends. You spread
the true meaning of Islamic banking and finance to your closest ones. Like it is
being said Charity begins at home. Similarly you should take initiative from
starting it from your own family. Then come the friends, you must spread our
message to your friends also that can eventually help IIFII in building strong case
against Conventional which is destroying our society.

Awareness among Colleagues:

If you are a professional you can help IIFII by advocating our vision of interest free
society. You can deliver our message to your workplace. You can tell them about
our products to your professional colleagues and subordinates.

Awareness among Class fellows:

If you are a student you can also be an advocate for IIFII. You can deliver our
message at campus level. You can educate people regarding Islamic banking and
finance to your class mates and even to other students of your

university/college/school. This will be a deed for the wellbeing of society and its
fundamentals.

Utilizing the Media:

Media is a tool now a days a great source of spreading the information. Today in
fast paced world media is playing a very important role. Within a blink of an eye
any information can be spread to the other corners of the world through media.
Today greater things are possible with the help of modern media. Following are
the major types of media. Our advocates can use these channels of media for

awareness in the field of modern Islamic banking and finance.
 Physical Media
 Electronic Media

Physical Media

Physical media refers to paper media. Use Printed Materials Review the resources
developed by The IIFII to help you explain Islamic Banking and Finance to your
audience. Following are the major kinds of physical media resources you can use
with help of IIFII.
 Printed Material
 Newspaper
 IIFII Journal

Printed Material:

You can use our printed material to help you out in delivering our message.
Obtain printed copies of IIFII brochures (or download PDFs) to help you speak to
the general public or you colleagues or your targeted audience. You can also
obtain IIFII flyer from IIFII for the sake of publicizing what we do. Another source
of information which will be helpful to you are the charts and the bill boards
which you can make with the help of IIFII. Hoardings will be available to you after
you will be an advocate and pursue the people for our products. You can also
display a poster in your premises, workplace, department etc.

Newspaper:

Secondly the most important thing in printed media is newspaper. You can with
the help of IIFII build an awareness campaign at mass level. Newspaper will
deliver our message to thousands of people and we need our advocates to help
us out in this.

We will use your opinion on how to spread our message through newspaper and
how you can contribute in it. In the vast field of Islamic banking and finance we

need you as our advocates for this social cause as well as wellbeing of society as a
whole. We only want to educate people about true principles of Islamic banking
and finance.

IIFII Journal:

IIFII is going to launch its first journal in upcoming month and as an individual you
can contribute your thoughts with collaboration of IIFII. This journal will be
published all across the globe and will spread the message of IIFII of interest free
society. Secondly this journal will contain knowledge about latest practices of
Islamic banking and finance. So this the moment to recognize yourself and your
thoughts to the world.

Electronic Media

Second type of media which has got everything of a big horizon is electronic
media. Social media is a powerful tool of mass delivery of your message across
the board. Email is also a tool of advocacy where you can engage yourself on
behalf of our institute. Through email you can connect to the corporate world and
corporate entities of modern world. Television is another source of great
awareness. You can with the help of IIFII spread the message to general public at
huge level.

Social Media:

Social media now a days a thing which is available at every door step. People are
surrounded by social media platform. Approximately 1.2 billion people are
available of Facebook and these numbers speak for themselves. Like Facebook
other social media twitter, LinkedIn, pintrest, Instagram channels are also very

common now a days. So there is huge level of traffic on these channels where you
can be advocate of our institute. Following are the links of web pages
Follow these links for being an authentic advocate.
Linkedin:

Facebook:

Twitter:

Pintrest:

Email:

Email is a powerful tool for the entry in corporate world. You can have with the
collaboration of IIFII an email where you can be a representative of our company
and distribute information about Islamic banking and finance and our products.
Connect Online Use email and other electronic communication channels at your
disposal to promote our institute and correct misperceptions regarding Islamic
banking and Finance. Change your email signature on a monthly basis, depending
on what’s going on in your organization.

Television and Radio:

Television and radio are also a keen part of electronic media where we can spread
our message to our targeted audience at a huge level. Reach Out to the News
Media Expand your reach by letting the news media know about important topics
or milestones in Islamic banking and finance. You can create value with our help
to design an advertisement or contributing towards it. Radio is also a way to
deliver our message.

Tools for Institutes
We also have tools for
corporate entities where there
can bring value to our institute.
Following are the type of
companies and entities which
can be part of our fast growing
institute.







Corporate organizations
Entities
NGO’s
Trust
Associations

For corporate companies which are listed in stock exchange have normally huge
amount of employees currently working, they can be part of IIFII vision and can
contribute towards a landmark in Islamic banking and finance. Similarly it goes for
entities.
Islamic finance is social cause. Today we see a busy and hectic life in which our
Islamic teachings are very much compromised so at least we have a chance to
promote the way business works in Islamic world according to true teachings of
Islam. NGO’s can play a very important role in this field. They are usually not for
profit organization, and works for these sort of social causes of interest free
society.

Formation of Advocacy teams:

Advocacy teams in an organization can be very helpful for disseminating the
information. These teams can be cross functional and have an ability of multitasking. Form an Advocacy Committee Advocating for the Islamic banking and
finance profession is a year-round effort. Institutes are encouraged to form an
IIFII
Advocacy
Committee
to enhance
relationshipbuilding and
promote the
profession
throughout
the year.
The Chapter
Advocacy
Committee should: Establish the committee’s objectives, structure, and
responsibilities. Engage with stakeholders at the local, regional, and national
levels. These stakeholders include: Islamic bankers, conventional bankers, Islamic
financial institutions, financial institutions, stock brokers, elected officials,
regulators, standard-setting bodies, boards of directors, executive management,
shareholders, students and the business community.

Periodical Events:

Periodical events are a major source of awareness. You can always contact IIFII in
that. Plan with the collaboration of IIFII or with the help of our institute for
periodical events on awareness of Islamic banking and finance in our society. You
can conduct these events at corporate level, regional level, business level or even
district level to show how you are concerned with the practices of Islamic banking
and finance and show the community how the collectiveness can help for the
betterment of society. You can conduct a workshop on any topics of Islamic

banking and finance and we will help you in that case if you need professional
guidance in that.
Following are the periodical events you can conduct with our help





Seminars
Events
Workshops
Trainings

Joint Ventures:
Joint ventures are also a type of awareness campaign. You can with collaboration
or strategic partnership of
IIFII hold an event in which
our professional will
elaborate the modern
practices of Islamic
banking and finance. Our
public speakers will guide
the audience what is the
future scope of the world
fastest growing field. Two
companies can also make a
joint venture in that case both will be under umbrella of IIFII for the event or
awareness campaign.

Membership drive:

Membership drive or campaign is also a leading source for advocating our
institute at organization level. In this you will meet the people at organization
level and elaborate them what we do. Meet the professional and tell them this is
not only for Islamic bankers or bankers but this is the field where everyone is
connected and everybody must have the core knowledge of Islamic banking and

finance. This will not only helpful for us but you too. On every membership you
get, we will give you incentive. Incentives will be given on other products as well.

